





sales representative was perplexed: ‘Why do you want
two record players? They're very good, they won't
break down.’

Jimmy explained: ‘Ah, when one record plays I'm get-
ting the other one ready.’

‘Are they in that much of a hurry?’

‘Yes, my people are,” said Jimmy.”

The point being that things are always moving for-
ward and it’s wise to keep abreast of these develop-
ments, especially in the hyper-accelerated world of
music production and technology.

“The whole scene was built upon technology, so you
have to embrace it,” says Dave Seaman. “It’s just
knowing when to use it and finding that balance.”
“Yes,” muses Dave Clarke, “it was great when Kool

DJ Herc did those amazing things with two pieces of
vinyl, but technology has moved on. It's amazing how
many DJs have their heads stuckin the sand. It's kind
of like ‘see no evil, hear no evil, and speak no evil'.
“Six or seven years ago when I first started talking
about this it was amazing how much stick I got within
the so-called future community. Yes, vinyl was amaz-
ing and it was a physical object and you owned it, but
it’s gone. Music still happens. Come on, please.”

“The death of the
specialist record shop
was catastrophic for

dance music.”
John ‘00’ Fleming
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So while Dave Clarke thinks it’s futile to mourn the
passing of vinyl's pre-eminence in the DJ world,
others naturally disagree. Cosmic disco pioneer Prins
Thomas is one who believes the proliferation of dig-
ital technology has been bad for dance music.

“MP3s are not music,” he avows passionately from his
base in Norway. “It’s just a file. There’s no artwork,
no physical record. I understand some people aren’t
bothered about these factors, but in the long run,

it changes your idea of what musicis. It becomes
disposable; MP3s are disposable.

“There’s something about having a relationship with
a record. Yes you can download stuff from links and
blogs, but I thinkit’s good to be able to buy a good
piece of music.”

And before you cast Thomas aside as a ridiculous King
Canute-like figure ludicrously and forlornly swimming
against the tide, he’s only posing questions that oth-
ers are already asking.

“There’s way too much music coming out,” he argues.
“Everyone is using the same software and the same
equipment and as a result a lot of the personality has
gone out of dance music. Record labels are all signing
tracks that sound the same because everyone is mak-
ing music that sounds the same.

“A lot of producers just want to be famous straight
away so they copy the latest big hit. Record labels

are getting lazy because they're just signing things
after listening to them on MySpace. There’s not
enough quality control and we're drowning in a sea of
mediocrity.”

VICIOUS CIRCLE

It’s not just beardy Balearic types that are worried
either. Trance icon John ‘00" Fleming believes that
we're currently caughtin a vicious circle and he

apportions much of the blame squarely at the door

of online shops and the death of the specialist local
record shop.

“Producers coming through today go shopping online
and they're confronted by 25 - 35 pages of new
releases every week,” he explains. “In the past the
physical record shop couldn’t afford to stock every-
thing so those in charge of record shops, especially
specialist record shops, had to have magic ears. There
was a filter process in place. That process isntin
place anymore and it’s become increasingly hard to
find the good music.”

As records become more generic, he argues, it only
serves to reinforce these generic sounds. That's all
that gets signed and therefore aspiring producers
think this is the only music that sells.

“The death of the specialist record shop was cata-
strophic for dance music,” Fleming continues. “Some-
thing like Choci’s Chewns was an absolute godsend.
Choci was a genius; he had magic ears for all the big
DJs. Now there’s no control.

“When you're established like me, it’s okay. People
can find me and send me stuff, but where is the aspir-
ing producer and DJ supposed to go? What happens
in the end is that music only gets made for those in
power.”

In the past, claims John, dance music, on the whole,
was made with one place in mind — the dancefloor.
That was where a track was born and where it either
lived or died. If a track did the business on the dance-
floor, a buzz was created, word would get around.
Underground clubs of every imaginable style and

hue became breeding grounds for the next wave of
commercial hits. A&R folk would catch wind of those
tracks doing the business in these specialist under-
ground clubs and sign tomorrow’s anthems.

“That’s not really the case these days,” says Fleming.
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